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PROJECT TITLE.

“SUPERSIZE WASTE”™
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PROJECT ABSTRACT.

Our project aims to raise the awareness between the consumer to-
wards food waste, based on open data about the issue in Italy.

In order to understand how to intervene/ influence the consumer
behavior, we have outlined the “customer journey” of the buying pro-
cess, identifying the moments/ phases of the activity, starting from
the checklist up to the moment in which the product is thrown away.
Subsequently, we have pointed where we should take place through
the communication, in order to motivate the user to be aware and
conscious about the products (quantity, price, expiration date) that
buys.

The analyzed moments are:

-Making decision process about what items to buy.
-Choice the location where go to do shopping
-Buying moment

-Use and conservation of the products

- Expiration date

Based on this analysis, we have recognize the steps in which we can
develop some solutions, that are: when people do shopping and then,
the use and conservation phase.
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EXPIRATION DATE

CONSUMERS
List By Proximity Supermarket Division products for Put in refrigerator Throw leftovers
Checking fridge By Convenience Street Market necessity Put in fridge Reusing waste
Checking flyer and offers By Quality Mini Market Thinking about recipes Cooking Eating expired products
Take the shopping bag See offers Throw leftovers

NEEDS

Quality control products

Need check list
Using the right bag

Knowing the offers
Knowing the portions

SUPERMARKET

Indication path

Suggestions of recipes

Tips for storage

Knowing the quality products Tips for alternative

Knowing position products
Knowing reading labels

uses
Monitor deadlines
Avoid leftovers

Tips use expired products
Knowing trash waste

Send flyers
Add Deals Online

Prepare deals
Packs and cleans
gil foods

Arrangement of desks
Highlighting deals
Cleanliness of the place
distribution weave

Do offers of the product that
have near expiration date
Giving to charities
Sent back to the

Help / consumer service manufacturer
STREET MARKET Thrown
Prepare deals Call the consumer Recommended Thrown

Select products

towards his stall
Help / consumer service
Highlighting deals

Preparation
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DATA TO BE USED.

From Barilla center database
“Lo spreco alimentare: cause, impatti e proposte”
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PERDITA E SPRECO, CAUSE E IMPATTI

«LE CAUSE

f. Limiti nelle tecniche agricole
e infrastrutture per trasporto
e stoccaggio

® Fattori climatici
e ambientali

® Surplus produttivi

® Rispetto di normative
e standard

PRODUZIONE
E RACCOLTO

PRIMA
TRASFORMAZIONE

@ Limiti tecnici e dei
processi di trasformazione
e produzione

TRASFORMAZIONE
INDUSTRIALE

LE FASI DELLA CATENA ALIMENTARE

Perdite Alimentari
(food losses)

Sprechi Alimentari
(food waste)

f. Limiti nei sistemi
distributivi

® Eccedenza degli acquisti

@ Errori di previsione degli
ordini e gestione delle scorte

® Eccedenza delle porzioni
preparate

@ Deterioramento
dei prodotti e imballaggi

® Strategie di marketing
e vendita

® Difficolta nella corretta
interpretazione
dell’'etichettatura

DISTRIBUZIONE

® Errori nella conservazione
degli alimenti

RISTORAZIONE

CONSUMO DOMESTICO
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2008 2009 2010
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IO SPREO DOMESTCO:
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STAKEHOLDERS.

Consumers
. families (3+ people)
. couple (family or old people)
. single (workers, students or old people)
. students

Supermarkets

Street Markets



